
361 Kings Road East
North Vancouver BC

CANADA V7N 1H8
16 February 2010

Ms. Julie E. Packard, Executive Director
The Monterey Bay Aquarium
886 Cannery Row
Monterey, California 93940

Ms. Packard,

RE: Packard Funding to Sway the Seafood Market

As you know, I am concerned about the unfair manner in which the Monterey Bay Aquarium
and other Packard-funded organizations and companies appear to me to be swaying the
global seafood market, especially with regards to salmon.

As I believe that this is a matter of public interest, this is an open letter.  I will post this at
www.fair-questions.com. You are welcome to comment.

On the basis of the attached information, it appears to me that at least 56 (fifty-six)
Packard-funded organizations and companies are acting in concert to sway consumers
and retailers towards Alaskan wild and ranched salmon and away from the competition:
farmed salmon.  As I have said before, if I have the wrong impression, please let me know.

According to my calculations as shown in the attached spreadsheet, your foundation has
granted more than $788 million to these 56 organizations - including $407 million to the
Monterey Bay Aquarium.  My calculations indicate to me that at least $75,278,176 was for
projects specifically to sway the seafood market.  Would the Packard foundation be willing to
please verify these figures with your records and let me know if you find any discrepancies?

You may contact me at 604.618.8110 or at vivian.krause@mac.com.

Sincerely,

Vivian Krause

c.c. Ms. Carol S. Larson, President & CEO of the David & Lucile Packard Foundation

Attachments:

1. A spreadsheet showing grants from the David and Lucile Packard Foundation to 
56 organizations and companies for $788,767,749. (6 pages).

2. Pages from U.S. tax returns and from the on-line database of the David and
Lucile Packard Foundation showing grants for a total of $75,278,176 for
projects to sway the seafood market. (124 pages).

3. Lists of grants from the David and Lucile Packard Foundation for projects to sway
the seafood market, especially with regards to salmon. (14 pages).
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